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Q. Reference: CA-NP-76: of the Energy Advertising forecast expense of $90,000 which 1 
is stated to consist of print media advertising costs, please explain what the 2 
proposed print media campaign is expected to consist of in terms of print media 3 
used, number of ads, frequency of ads and provide a copy of the currently used 4 
prints and/or ads. 5 

 6 
A. The forecast Energy Advertising expense of $90,000 is expected to consist primarily of 7 

print advertising in the following newspapers which publish in Newfoundland Power’s 8 
service territory: 9 

 10 
The Telegram – St. John’s; 11 
The Western Star – Corner Brook; 12 
The Advertiser – Grand Falls-Windsor; 13 
The Beacon – Gander; 14 
The Compass – Carbonear and Harbour Grace; 15 
The Southern Gazette – Marystown; 16 
The Georgian – Stephenville; 17 
The Gulf News – Port aux Basques;  18 
The Packet – Clarenville and Bonavista; 19 
The Pilot – Lewisporte and Notre Dame Bay. 20 

 21 
The “Bright Ideas” media campaign is Newfoundland Power’s primary energy efficiency 22 
advertising campaign.  23 
 24 
Newfoundland Power anticipates a total number of 240 newspaper advertisements related 25 
to the “Bright Ideas” energy efficiency media campaign.  This represents a frequency of 26 
4 ads per month during the months of January, February, March, October, November and 27 
December in each of the 10 newspapers listed above. 28 
 29 
Bi-weekly print advertisements will also be placed in The Newfoundland Herald 30 
magazine during the same period. 31 
 32 
Attachment A contains copies of the “Bright Ideas” ads currently used by Newfoundland 33 
Power. 34 
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